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Exhibitors expressed their immense
satisfaction according to a research

FORUM SA, XENIA’s organizing company, aiming at improving the
exhibition, commissioned the IPSOS / OPINION company, the XENIA
2017 evaluation report on the satisfaction of its exhibitors. The following
results clearly show that the biggest and most important supplying
companies of the hotel industry and the tourism industry in general
wanted to return to the exhibition.

Results of the survey for exhibitors

The IPSOS / OPINION survey company, in order to measure and record
the satisfaction of the exhibitors carried out a quantitative market survey
on a sample of 310 exhibitors, selected by the organizing company. The
sample was allocated to the 4 Hall of the exhibition and the square of the
stands to be as representative as possible. The survey was conducted
in the form of Computer Aided Telephone Interviews (C.A.T.l) using a
semi-structured 10-12’ questionnaire. The interviews took place with
the owners /sales managers and general managers of the companies
one week after the end of the exhibition.
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90%

of the exhibitors
expressed their
satisfaction from their
participation at Xenia
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XENIA 2018 PAARTICIPATION INTENT

100%[ 17 M Extremely 100 M Extremely likely
satisfied to participate
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DID THE EXHIBITION HELPED IN ACHIEVING

THE COMMERCIAL OBJECTIVES? CLOSING DEALS
100%[ 8 M It was extremely helpful Within the next 6 months During the show
M It was saficiently 100%[" 100%["
80%- helpful
38 It was relatively helpful 80% - 80% [
60% -
-+ 0=76% ) son|- son|-
M ves
40%- 3( Neither helped a0k a0k B o
nor did not
20%L 1] It ht?lped barely sonl- sol-
4, 1 W ltdidn't help
0% 7 | DK/NO 0% 0%
7 60/ of the exhibitors expect to
o close deals within 6 months
REASONS TO PAARTICIPATE AT THE TRADE SHOW * DID THE TRADE SHOW COVER THE NEEDS?

Because i am very interested 100%[

the hotel industry M Fully covered my needs

M Sufficiently covered
my needs

Somewhat covered my needs

‘N -+ W+ = 83%
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To expand my clientele and to reinforce her

image my business and corporate brands 80%-

To listen to the pulse and the momentum
of the hotel market

) ) ) ) 60%~
It is held in the appropriate period
(November)

To get into a new one growing market ol Neﬂhpr covered
(eg tourist market / mass focus) 40% nor did not cover my needs
Immediate realization S
of comercial deals Z U Barely %ﬂvered
) . 20% 2 my neeas
Customize the commercial .
policy in the new circumstances J 2 / 1 I Did not cover my needs
% 0% |_ st | 1 DK/NO

* Following unstructured questionnaire



